
 

 
 INDUSTRY TREND 
 
 
Coffee Trend 
 
Specialty coffee is BIG business. 2008 statistics proved that Americans have a love affair with 
specialty coffee beverages by boasting $13.65 billion in sales. In the SCAA’s 2009 Retailer 
Survey, nearly half of the respondents showed growth in the specialty coffee market despite the 
worst economic climate we have seen in decades. The NCA found that 54% of the adult 
population in the United States drinks coffee daily. Depending upon a few factors, a coffee shop 
can generate over $1 million a year in sales. There are approximately 24,000 coffee shops across 
the country. Statistics show that there will be over 50,000 coffee shops by end of 2010. 
 
Here’s a national results from the NCA and SCAA’s annual survey on coffee consumption: 
 

• Coffee Cup Consumption Per Day: 3.2 cups consumed 
• Average Price: espresso base drinks is $2.45, brewed coffee is $1.38. 
• Time of Day: 65% during breakfast hours, 30% between meals, 5% with other meals. 
• Motivations: Women indicated that drinking coffee is a good way to relax. Men indicated 

that coffee helps them get the job done. 
 
Essentially, Americans consume over 400 million cups of coffee per day. This makes the United 
States the leading consumer of coffee in the world.  
 
Smoothie Trend 
 
Smoothie facts show that the United States smoothie market is on the rise. Consumers are 
looking for quick and healthy portable meal alternatives, and smoothies are what America 
demands. According to recent research, consumers prefer smoothies because they are a healthier 
alternative to most sweets and on-the-go meals. 
 
Made-to-order smoothies are a big business in the United States. It rakes in more than $2 billion 
each year according to Chicago-based Mintel International, a global consumer, product and 
market research firm. Its popularity continues to grow. Two major trends are driving the spike in 
smoothie popularity:  
 

• The push to eat more fruits.  
• The overall desire for health and wellness.  

 
Simply put, consumers drink smoothies because they like the taste and it’s good for them. Four 
in ten smoothie drinkers drink smoothies at least 2 to 5 times a week.  
 
Over the past 5 years, smoothie consumption grew over 80%. 59% of smoothies are consumed 
between mid-morning and mid-afternoon. However, 27% indicated that they consume smoothies 
any time of the day. Currently, there are only 6,000 smoothie shops in the United States.  
  



 

 
 INDUSTRY TREND 
 
 
Yogurt Trend 
 
The frozen yogurt industry is steadily spreading across the nation and gathering a wide consumer 
base that attribute to health benefits. For a healthy breakfast, a snack or even as a sweet 
indulgence, yogurt is the new dairy delight. It is considered a healthy alternative to ice cream 
because of its nutritional value and lower fat content. 
 
With sales over $3 billion in the United States, yogurt has grown into an all-occasion product, 
consumed by almost everyone in the family, at any time of day. Sales have grown over 81% 
within the last decade. According to the US Dept. of Agriculture Economic Research Service 
data, yogurt consumption in the US has doubled in a 15-year span, and tripled over 19 years.  
 
Lite Meals 
 
Eating out is a growing trend since people are increasingly pressed for time and enjoy the 
convenience of dining out. Choosing healthy, low-fat food is also a growing concern. At Da Kine 
Café, we address this issue by preparing healthy, high quality meals using only fresh ingredients. 
 Breakfast and lunch are popular as workers and business owners often choose not to ‘brown 
bag’ their meals.  
 
Here are some statistics surveyed by MenuMine, an independent organization that has monitored 
the American Menu since 1996. 
 

Sandwiches on the Menu 1996 2000 2005 2009 

All Sandwiches 59% 63% 74% 77% 
Hot Sandwiches 57% 61% 70% 74% 

Cold Sandwiches 18% 21% 38% 40% 
 
  



 

 
 DRINKS MENU 
 
 
At Da Kine Café, we provide our customers a wide variety of high-quality coffee, espresso, 
smoothie, pastries, and meals using fresh, choice ingredients prepared especially to be pleasing 
to the eyes and palate.  
 
We are introducing a great new way to invigorate and stimulate our customers without 
compromise. Here's a list of our menu: 
 
espresso & coffee 
 

• brew of the day 
• cappuccino 
• café mocha 
• café latté 
• white mocha 
• caramel macchiato 
• café americano 
• espresso shot 

Our espressos are served hot, cold or blended. 
 
Espresso is the foundation of every cappuccino and 
café latté drinks. High quality espresso beneath the 
frothy milk is the most important factor in creating a 
delicious beverage. That's why our products, 
combined with superior customer service, are the 
foundation of our success. 

  
smoothie 
 

• strawberry fantasy 
• mango sensation 
• raspberry ecstasy 
• banana breeze 
• lilikoi passion 
• peach delight 
• pina colada 
• lemonade lover 
• strawberry lemonade 
• blend of the day 

Smoothie is a delicious and healthy drink made up of 
blended fruits with fruit juice and non-fat frozen 
yogurt. Our smoothies are packed with vitamins and 
nutrients. They make a great everyday drink: night or 
day.  
 
Many of our customers drink our smoothies as a high 
energy, healthful alternative to a daytime meal. 

  
 
 
 
 
 
 
 
 
 
 
  



 

 
 FOOD MENU 
 
 
breakfast 
 

• daily fresh pastries 
• bacon, egg and cheese 
• turkey, egg and cheese 
• ham, egg and cheese 
• egg and cheese 

Breakfast is said to be the most important meal of the 
day. Consumed together with one of our refreshing 
espresso drinks, you’re off to a wonderful start for the 
day.  
 
Our pastries are brought in fresh every morning. 

  
lunch sandwich 
  

• turkey sandwich 
• ham sandwich 
• roast beef sandwich 
• BLT sandwich  
• vegetarian sandwich 

Lunch is a popular meal being consumed on-the-go. 
Our emphasis is to provide a quick, yet healthy and 
tasty meal that our customers can enjoy within the 
time they’ve allocated to “having lunch”. Served on 
white bread, wheat bread, croissant, or focaccia. Bon 
appétit! 

  
panini sandwich 
 

• turkey panini 
• ham panini 
• roast beef panini 
• bacon panini 
• grilled cheese 

Panini is becoming an increasing demand. The only 
limit on the kind of sandwich to make is your 
imagination. It is simply delicious. Buon appetito! 

  
Salad 
 

• house salad 
• caesar salad 

Salads are refreshing and always a favorite choice and 
addition for a meal. 

 
spam musubi Spam musubi is the favorite among Hawaiian locals. It 

is available every day after 11am. For special or 
volume order, please call in advance. 

 
spam saimin Spam saimin is a noodle soup dish unique to Hawaii. 

Inspired by Japanese udon, Chinese mein, and Filipino 
pancit, saimin was developed during Hawaii's 
plantation era. 

We serve S&S saimin, a brand famous in Hawaii for 
its quality and taste. We garnish it with spam, green 
onion, and kamaboko. Our spam saimin is available all 
day! 



 

 
 FUNDRAISING PROGRAMS 
 
 
Da Kine Café builds relationships through contribution and services with schools, churches, 
youth leagues, and non-profit community partners. We provide fundraising products and unique 
fundraising ideas for your organization. When you start a fundraiser with us, you are supported 
from start to finish with a personal fundraising consultant. 
 
Here are some of the many organizations that we collaborate with: 
  

• high schools 
• junior high schools 
• elementary schools 
• pre-schools 
• school athletic departments 
• school cultural and activity clubs 
• fraternity and sorority organizations 
• boys and girls scouts 
• PTA/PTO 
• little leagues 
• softball leagues 
• basketball leagues 
• AYSO 
• Pop Warner football and cheer 
• ethnic community groups 
• private non-profit organizations/clubs 
• community centers, etc. 

 
If your organization is looking to raise money, please contact us at 408.333.9633 or email 
fundraising@dakinecafe.com. We can help - it's fun; it's easy; and it's profitable.  
 
 

http://dakinecafe.com/company/contact_us.html�

